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Abstract  

The Digital Era is related to the development of Financial Technology (Fintech), and the COVID-19 pandemic 

boosted this development. With this rapid development, a new crucial phenomenon like being trapped in many 

lending and investments using their daily money happens. In the digital age, financial literacy is increasingly 

important things. Unfortunately, in this digital era, the phenomenon level of people’s financial literacy is not 

enough. With the development of digital financial services, the importance of digital financial literacy is necessary.  

Digital financial literacy characteristics are unique in every country, and so are the challenges and problems with 

digital financial literacy, including in Indonesia. The main purpose of this research is to determine the challenges 

and issues of Digital Financial Literacy in Indonesia, which will fill the gap of a few research of a new field in 

Digital financial literacy. The method used is qualitative with semi-structured interviews. Through Qualitative 

methods, researchers can answer “what is the issues and challenges and have the flexibility to do exploratory 

research. The data collection of this research uses triangulation of secondary and primary data between literature 

review and semi-structured interviews. The study finds Eight challenges of Digital financial Literacy in Indonesia: 

laziness, people finding out new information and knowledge, issues with financial applications for the wrong 

purposes, people not caring and not planning, and others. With these, the government, role players, and companies 

can focus on enhancing Indonesia's digital financial literacy level by solving the issues and the challenges. 

 
Keywords: Digital Financial Literacy, Financial Literacy, Challenge, Indonesia 

 

 

1. Introduction 

 

The rapid growth of technology in the digital era has significantly boosted all digital services and applications, 

including digital financial services. As a result, digital financial literacy has become crucial in navigating the 

development of financial technology. Since 2016, G20 countries have focused on enhancing digital financial 

literacy and awareness, recognizing it as a critical area of new scientific development. Higher levels of digital 

financial literacy are essential to prevent issues such as miss-selling, fraud, phishing, hacking, and unauthorized 

use of data (Morgan, Huang, and Trinh, 2019). 

 

In Indonesia, the level of Digital Financial Literacy (DFL) is estimated to be around 35%, according to the Ministry 

of Computer and Information. However, this figure is approximate due to the lack of standardized definitions and 
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measurement tools for DFL. Financial literacy remains a significant issue in developing countries, including 

Indonesia, particularly in the digital age (Dai, Kostini N and Tresna PW, 2021). According to OJK measurements 

in 2022, traditional financial literacy in Indonesia stands at 49.68%, while financial inclusion is at 85.10%. This 

significant gap between financial literacy and financial inclusion presents a considerable challenge for Indonesia. 

 

The COVID-19 pandemic has further accelerated the development of financial technology and digital financial 

services in Indonesia (Purba, Samuel, and Budiono, 2021). During this period, numerous incidents highlighted the 

low level of DFL among the population. Examples include a teacher entangled in over twenty online loans 

simultaneously, a mother using her children's tuition fees to buy stocks without understanding the concept, and 

widespread misuse of digital financial services due to inadequate knowledge of security practices like PIN 

protection. These incidents underscore that the rapid technological advancements have yet to be matched by an 

increase in DFL, posing a tough challenge (Aier et al., 2024). 

 

Digital financial literacy has become an increasingly important area of study, reflecting its critical role in today’s 

digital economy. According to Golden and Cordie, (2022), digital financial literacy is as essential as basic skills 

like reading, writing, and numeracy, emphasizing the need for adult learners to make informed financial decisions 

using digital devices to achieve financial well-being. This perspective aligns with findings from Andreou and 

Anyfantaki, (2021), who noted that in Cyprus, individuals with higher financial literacy are more likely to engage 

with internet banking. This highlights the link between financial knowledge and the adoption of digital financial 

services, suggesting that improving digital financial literacy could enhance the use of such services. 

 

Further exploration into this field reveals a growing body of research focused on various aspects of digital financial 

literacy. Yadav and Banerji, (2023) conducted a bibliometric analysis showing that research in this area now 

includes factors influencing, promoting, and affecting behavior. This expansion indicates a broadening interest 

and need for deeper understanding, as emphasized by Firmansyah and Susetyo, (2022), who pointed out the crucial 

role of financial and digital literacy in the digital economy. Additionally, Kaminskyi et al., (2023) and Lo Prete, 

(2021) explored components and methods for enhancing digital financial literacy, underscoring the importance of 

awareness, control, and consumer rights in making sound financial decisions.  

 

This study identifies a significant knowledge gap regarding digital financial services in Indonesia, with many 

people still needing to understand digital investment options beyond traditional income sources (Thathsarani and 

Jianguo, 2022; Lin et al., 2023). Additionally, inconsistent and reactive digital financial behavior, coupled with 

distrust in the security of financial data, hinders the widespread adoption of digital financial services (Cherkasova 

and Slepushenko, 2021). To address these challenges, more inclusive educational strategies and the development 

of financial management tools that assist in budgeting and systematic investing are necessary. These insights are 

particularly relevant in dynamic urban settings like Greater Jakarta, where significant growth and high internet 

penetration create both opportunities and challenges for enhancing digital financial literacy. This study aims to 

address these challenges by providing a detailed analysis of the barriers faced by different demographic groups in 

Greater Jakarta. Moreover, it seeks to develop targeted recommendations to improve digital financial literacy and 

support informed financial decision-making in this rapidly evolving urban environment. 

 

2. Literature Review 

 

Digital Financial Literacy has become an essential aspect of the digital era. Digital Technology makes financial 

services borderless and easy to access (Morgan and Trinh, 2019). Digital Financial Literacy combines financial 

Literacy and digital Literacy (Tony and Desai, 2020). The concept of digital financial literacy and financial literacy 

has unique aspects due to its nature, products, and risk (Chetty et al., 2018). Digital literacy and financial literacy 

are based on a conceptual framework for digital financial literacy, and the combined impact becomes digital 

financial literacy (Lyons and Kass‐Hanna, 2021). These consist of five-dimension frameworks of basic knowledge 

and skills, awareness (knowing about available financial and digital products and services), practical know-how 

(especially in practical access and use), decision-making (including financial attitudes), and self-protection. Digital 

literacy and financial literacy without digital financial literacy are not enough to facilitate digital financial services 
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and digital financial product users. Digital financial literacy become an important multi-dimensional lens in facing 

the digital era. 

 

Kotni and Botta, (2020) said that Digital Financial Literacy knows, acquiring skills, and developing the necessary 

habits to use digital devices for financial transactions effectively. Like two sides of coins, fintech is closely related 

to Digital Financial Literacy. Fintech developments may damage economic well-being by triggering impulsive 

consumer behavior, such as impulsive purchasing behavior in goods spending or financial assets spending (Panos 

and Wilson, 2020). The digital financial behavior phenomenon in Indonesia hasn’t become a good behavior. There 

are many bad phenomena such as being trapped in online lending, using daily financial allocation for investment, 

stealing online data, and others (Azeez and Akhtar, 2021).  

 

Financial literacy is a person's ability to understand, analyze, manage, and communicate personal finance matters  

(Huston, 2010). The level of financial literacy is related to a person's understanding and solving their financial 

problem (Mendoza et al., 2023) It refers to skills and knowledge to make informed and effective financial decisions 

regarding using and managing their money. The digital era is coming, so financial literacy is being developed into 

a digital financial literacy mode (Lo Prete, 2022). Sarigül et al. (2014) The initial concept of financial literacy was 

introduced in 1997 by Jumpstart Coalition. It is defined as using knowledge and skills to manage financial 

resources to achieve lifetime financial security. Financial literacy is a mix of awareness, knowledge, skill, and 

attitude that enables individuals to make sound financial decisions and achieve financial security (Atkinson, 2012). 

Digital financial solutions have bridged financial literacy and inclusion in the digital age (Shen, Hu, and Hueng, 

2018). If the degree of financial literacy remains low, digital finance awareness will also be high, which can reduce 

the adoption of digital financial services (Fungáčová & Weill, 2015).  

 

The level of traditional Financial Literacy in Indonesia, based on OJK measurements in 2022, is 49,68%, while 

the financial inclusion level is 85,10%. The large gap between financial literacy and financial inclusion become 

one of Indonesia’s challenges. Indonesian people are more likely to utilize digital financial services first, including 

online banking and e-commerce, rather than understanding the product and the risk of the product (Pinto et al., 

2021). Digital Financial Literacy is a digital mode of financial literacy (Aulia, Rahayu, and Bahari, 2023). Digital 

financial literacy is good knowledge and capabilities to manage money and achieve financial well-being. Digital 

financial literacy is crucial because good literacy combined with the ability to use digital financial services helps 

achieve every person's financial well-being (Munthasar, Hasnita, and Yulindawati, 2021). With good knowledge, 

people will be more confident and attracted to using digital financial services and riding the wave of the fintech 

rapid development era (Yuliyanti and Pramesti, 2021).  

 

The emergence of technology proves that digital technology has penetrated the financial sector quickly and widely. 

Online lending transactions have been rising significantly to 169 trillion in 2022. The main challenge is the 

development of digital financial technology not accompanied by the raising of digital financial literacy levels. This 

situation has raised potential risks such as data theft, sudden loss of money, not understanding the application’s 

terms and conditions, etc (Rahayu et al., 2022). There is a positive relationship between digital financial behavior 

and financial literacy (Normawati, Rahayu, and Worokinasih, 2021). Self-protection, basic knowledge and skills 

of digital financial literacy, consumer awareness, social norms constraints, hands-off experience, digital financial 

behavior, and knowledge of consumer rights and redress products are included in a digital financial literacy 

dimensions framework (Putri, A.M., Damayanti, S.M., Rahadi, R.A., 2022). Educating Indonesian people can 

raise the level of digital financial literacy, reduce the challenges and trouble Indonesia people face while using 

fintech, and help people increase their capabilities to manage their finances wisely and avoid the risk of fintech 

(Aulia, Rahayu and Bahari, 2023). Table 1 highlights the primary research areas explored by various authors and 

contextualizes how the current discussion in this paper builds upon and diverges from these existing works. 
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Table 1: Previous Research 

Key Focus Authors Year 

Crucial for adult learners to make better financial decisions using digital 

devices, as crucial as reading, writing, and numeracy in today's digital 

economy. 

(Golden and Cordie, 

2022) 

2022 

Financial literacy in Cyprus is low, but those with higher financial knowledge 

are more likely to use Internet banking frequently, increasing the likelihood of 

digital financial services adoption. 

(Andreou and 

Anyfantaki, 2021) 

2019 

Digital financial literacy research has expanded to include influencing, 

promoting, and behavioral factors, highlighting the need for further 

exploration and collaboration in the field. 

(Yadav and Banerji, 

2023) 

2023 

Financial literacy and digital literacy are crucial for successful financial 

behavior and decisions in the digital economy era, with their core concepts 

being similar across various perspectives and viewpoints. 

(Firmansyah and 

Susetyo, 2022) 

2022 

Digital financial literacy, which combines financial services and digital 

technologies, focuses on awareness, control, and consumer rights, enhancing 

financial decision-making in the digital world. 

(Kaminskyi et al., 

2023) 

2023 

Digital financial literacy among households in Udaipur city is low, with 

personal characteristics and education being key factors in increasing their use 

of digital platforms and promoting digital transactions. 

(Prasad, Meghwal 

and Dayama, 2018) 

2018 

Financial literacy and digital financial literacy in the European Union vary 

between countries, with discrepancies in knowledge and attitudes towards 

FinTech solutions, cryptocurrencies, and digital money. 

(Răzvan, 2021) 2021 

 

Digital financial literacy has become a crucial focus in various studies, emphasizing its importance for better 

financial decision-making in the digital era. For instance, research by Golden and Cordie, (2022) highlights that 

digital financial literacy is as essential as reading, writing, and numeracy in today's digital economy. This study 

underscores the critical need for adult learners to use digital devices in their financial decision-making processes. 

Meanwhile, the study by Andreou and Anyfantaki, (2021) reveals that in Cyprus, individuals with higher financial 

knowledge are more likely to frequently use internet banking, suggesting that financial literacy can drive the 

adoption of digital financial services. These studies provide a solid foundation for understanding how digital 

financial literacy influences individuals' financial behavior and indicate directions for further research to enhance 

financial literacy in the digital society. 

 

This research paper addresses critical gaps in the understanding of digital financial literacy challenges within 

Greater Jakarta's diverse demographic landscape as a picture of Indonesia. Through a comprehensive qualitative 

analysis utilizing purposive sampling and in-depth interviews, the study explores the technological, educational, 

and systemic barriers impeding the adoption and enhancement of digital financial literacy across various 

occupational groups and age ranges. By focusing on Greater Jakarta, a region characterized by rapid urban 

development, high population density, and widespread internet access, this research offers valuable insights into 

the nuanced realities of digital financial literacy in a representative urban Indonesian setting, contributing to a 

more profound comprehension of the obstacles faced by individuals in navigating the increasingly digitalized 

financial ecosystem. 

 

3. Objects and Methods of Research 

 

3.1 Object of Research 

 

Started with identifying the problems and determining the objective of the research. The problem is finding the 

aggressive digital era in balance with Indonesia’s digital financial literacy level. This causes many phenomena, 

such as many people being trapped in online lending and using digital financial services without having good 

knowledge about it. Those phenomena and problems have created many challenges in digital financial literacy, 

especially in Indonesia (Dewi, Putri, and Situmorang, 2024).  

 



Asian Institute of Research                      Economics and Business Quarterly Reviews                                   Vol.7, No.4, 2024  

348 

The research objective is to answer “the issues and challenges of Digital Financial Literacy in Indonesia. 

Qualitative research is a suitable approach to answer questions of what, how, and when (Basias and Pollalis, 2018). 

The level of digital financial literacy in Indonesia is expected to increase by role players and the government 

creating a good strategy and program by focusing on solving the challenges and issues. 

 

3.2 Research Methods 

 

The study is exploratory and qualitative, aiming to comprehend better the social phenomena surrounding digital 

financial literacy in Indonesia. The qualitative research approach allows researchers to draw a broad picture, which 

is then translated into words to describe specific data (ideas and points of view) obtained from informants (Gehman 

et al., 2018). These insights are subsequently combined into a scientific backdrop (Creswell and Clark, 2009). This 

research utilized both primary and secondary data sources. Primary data were collected through semi-structured 

interviews, while secondary data were gathered from an extensive literature review. 

 

After identifying the research objective, the study began with a literature review to gather secondary data. Current 

theories predominantly focus on traditional financial literacy, highlighting the need for more studies on digital 

financial literacy, especially in Indonesia. To address this gap, an interview protocol was developed to collect 

primary data. Semi-structured interviews were conducted to explore the issues and challenges of digital financial 

literacy in Indonesia from the perspective of local people. 

 

Purposive sampling was used to select eight interviewees, ensuring a diverse range of backgrounds, occupations, 

and ages. This sampling method was chosen to obtain in-depth information from individuals who have direct 

experience and knowledge relevant to the research topic (Campbell et al., 2020). Greater Jakarta was selected as 

the research area due to its high dynamic growth, significant population density, and high internet penetration, 

making it a representative region for studying digital financial literacy in Indonesia. Table 2 identifies the detailed 

participants for this research. 

 

Table 2: Interview Participants 

Participants Job Title Sector Conduction 

P1 Entrepreneur 

(15 years 

experience) 

Property and Farm August 2022 

P2 Entrepreneur 

(1 year 

experience) 

Online Marketplace July 2022 

P3 Housewife  August 2022 

P4 Student Energy July 2022 

P5 Employee Property August 2022 

P6 Manager Operations August 2022 

P7 Employee Customer Relation August 2022 

P8 Employee Accounting August 2022 

 

3.3 Data Analysis 

The analysis of the collected data followed a systematic qualitative approach using thematic analysis. The process 

began with thoroughly reviewing the interview transcripts and literature review findings. Using NVivo 20 

software, the data were coded through three main stages: open coding to identify key concepts and preliminary 
categories, axial coding to establish relationships between categories and subcategories, and selective coding to 

integrate and refine themes that address the research questions (Strauss and Corbin, 2015). Through this process, 

common patterns in participants' experiences, perceptions, and challenges regarding digital financial literacy were 

identified according to the principles outlined by Braun and Clarke (2006). 

To ensure the validity and reliability of the findings, the study employed triangulation by cross-referencing data 

from multiple sources (Flick, 2018). This included comparing the insights gathered from semi-structured 
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interviews with secondary data from literature reviews and existing research. The triangulation process helped 

verify the consistency of findings across different data sources and provided a more comprehensive understanding 

of digital financial literacy challenges in Indonesia (Denzin, 2017). The themes that emerged from this analysis 

were organized into major categories that aligned with the research objectives. 

 

4. Result and Discussion 

 

4.1 Digital Financial Literacy and Knowledge 

 

Digital financial literacy in Indonesia faces several challenges and issues, particularly in terms of knowledge and 

understanding of financial concepts among the population. Many participants highlighted a lack of comprehensive 

knowledge about digital financial services. For instance, one respondent mentioned, 

 

 "Income from livestock business and property. I am not fully aware of other investment opportunities available 

digitally" (P1).  

 

This indicates a gap in awareness and education about diverse digital financial products beyond traditional income 

sources. 

 

Moreover, the complexity of financial terms and the fast-paced evolution of digital finance tools contribute to the 

need for more understanding. Participants often rely on informal knowledge sources, which might only sometimes 

provide accurate or complete information. As another participant pointed out,  

 

"Investment in the form of assets and own business is what I understand; digital investment options are still unclear 

to me" (P2, P4).  

 

This reflects a broader issue where individuals are more comfortable with conventional financial practices and less 

inclined to explore digital alternatives due to a lack of knowledge. The educational initiatives around digital 

financial literacy need to be more expansive and accessible. Current efforts seem insufficient, as highlighted by 

responses that show a significant dependency on traditional financial literacy methods, which do not adequately 

cover digital aspects. Hence, a robust strategy to enhance digital financial literacy through targeted education 

programs and simplified information dissemination is essential. 

 

4.2 Digital Financial Behavior and Management 

 

Digital financial behavior and management among Indonesians also reveal several challenges. Participants 

indicated that while they are aware of digital financial tools, their usage patterns could be more consistent and 

often driven by immediate needs rather than long-term planning. One respondent noted,  

 

"Expenses are for the family, daily needs, my children’s education, and sometimes for investment if there is surplus 

money" (P4).  

 

This statement reflects a tendency to prioritize immediate expenses over systematic financial management and 

long-term digital financial planning. 

 

Furthermore, the lack of structured financial planning is evident from comments like,  

"No allocation, so it follows when there is money, prioritize basic needs, then for study and health" (P3).  

 

This indicates that financial management practices are often reactive rather than proactive, with a focus on meeting 

urgent needs rather than implementing comprehensive financial plans. The sporadic and unplanned use of digital 

financial tools can lead to suboptimal financial outcomes, underscoring the need for better financial management 

education. 
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The behavioral aspect also highlights an opportunity for developing tailored financial management tools that can 

assist individuals in budgeting, saving, and investing systematically. Financial literacy programs must emphasize 

the importance of regular and disciplined financial behavior to improve overall financial health and stability. 

 

4.3 Digital Financial Applications and Tools 

 

The adoption and utilization of digital financial applications and tools in Indonesia present another set of 

challenges. Participants frequently mentioned their reliance on traditional banking methods despite having access 

to digital options. As one participant shared,  

 

"I have bank accounts, almost all banks, because of the different transactions I need to do, but I still need cash 

often" (P4, P5).  

 

This suggests a high level of banking inclusion but a reluctance or inability to transition fully to digital platforms. 

Moreover, the complexity and perceived risks associated with digital financial tools deter many from using them 

extensively. Users often express concerns about the security and reliability of these applications, preferring 

conventional methods that feel safer. One respondent commented,  

 

"I use digital banking for some transactions, but I am not comfortable with using it for all my financial needs" 

(P1).  

 

This sentiment is indicative of a broader trust issue with digital financial tools. To address these challenges, it is 

crucial to develop user-friendly, secure, and reliable digital financial applications that can build trust among users. 

Financial institutions should focus on enhancing user experience and providing robust customer support to 

encourage the transition to digital financial management. 

 

4.4 Digital Financial Risk and Security 

 

Concerns about digital financial risk and security are prevalent among Indonesian users. Participants expressed 

apprehensions about the safety of their financial information and the potential for fraud.  

 

"I am worried about the security of my financial data online; there are too many fraud cases," noted one 

participant (P1, P2).  

 

This highlights a significant barrier to the widespread adoption of digital financial services. The fear of financial 

fraud and data breaches leads many to limit their use of digital financial platforms, preferring traditional methods 

perceived as more secure. Another participant shared,  

 

"I prefer to withdraw cash and use it because I do not trust online transactions fully" (P3).  

 

This lack of trust is a critical issue that needs to be addressed to foster greater confidence in digital financial 

services. Enhancing the security infrastructure of digital financial platforms and educating users about safe digital 

financial practices are essential steps. Financial institutions should implement advanced security measures and 

ensure transparent communication about the safety protocols in place. Additionally, user education programs 

should focus on teaching individuals how to protect their financial information online and recognize potential 

fraud. 

 

In conclusion, the qualitative analysis reveals that while there is awareness of digital financial services among 

Indonesians, several challenges hinder their effective adoption and utilization. These include limited knowledge, 

inconsistent financial behavior, reluctance to use digital tools, and significant security concerns. Addressing these 

issues through comprehensive educational initiatives, improved financial management tools, and robust security 
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measures can enhance digital financial literacy and facilitate a more inclusive digital financial ecosystem in 

Indonesia. 

 

4.5 Discussion 

 

Table 3: Main Theme 

 

Main Theme Sub Theme Phrase 

Digital Financial Literacy and 

Knowledge 

Knowledge Gap income, livestock, property, digital 

investment opportunities 

 Limited Understanding investment, assets, own business, digital 

investment options 

 Inadequate Educational 

Efforts 

traditional financial literacy methods, 

digital aspects 

Digital Financial Behavior and 

Management 

Prioritization of Immediate 

Needs 

expenses, family, daily needs, children's 

education, investment 

 Reactive Financial 

Management 

no allocation, basic needs, study, health 

 Inconsistent Financial 

Behavior 

sporadic use, unplanned, digital financial 

tools 

Digital Financial Applications 

and Tools 

Reliance on Traditional 

Methods 

bank accounts, transactions, need cash 

 Reluctance to Fully Adopt 

Digital Tools 

digital banking, transactions, discomfort 

 Perceived Risks and 

Complexity 

complexity, perceived risks, digital 

financial tools 

Digital Financial Risk and 

Security 

Security Concerns security, financial data, fraud cases 

 Lack of Trust withdraw cash, distrust, online 

transactions 

 Limitation of Use Due to 

Fear 

fear, financial fraud, data breaches 

 

The COVID-19 pandemic has boosted the development of financial technology and digital financial services in 

Indonesia. However, the level of digital financial literacy, at only 35.5%, remains significantly lower than 

traditional financial literacy, as indicated by our president's statement and data from Kominfo. This discrepancy 

has led to phenomena such as people getting trapped in online lending schemes and misallocating funds meant for 

daily needs or children's tuition fees. Interviews conducted by researchers identified several challenges 

contributing to the low level of digital financial literacy, including the reluctance of individuals to seek 

information, laziness, limited understanding of financial concepts, misuse of applications, lack of concern, poor 

planning, and insufficient digital knowledge. 

 

The low literacy rates in Indonesia, which ranked 62 out of 70 countries in 2019 according to OECD rankings, 

exacerbate these issues. Many Indonesians deny or disregard new information and technology, including digital 

financial services. This lack of information, combined with higher financial inclusion than literacy, results in 

misuse of fintech applications. Examples include money laundering, illegal fintech activities, and improper use of 

peer-to-peer lending by small businesses. Basic financial concepts such as interest, inflation, and the time value of 

money are not well understood, impacting financial decision-making and overall financial well-being. To address 

these challenges, strategic steps from the government and stakeholders are necessary, focusing on enhancing 

digital financial education and planning. Future research should expand beyond the Jabodetabek area and consider 

quantitative methods to provide a broader perspective on digital financial literacy in Indonesia. 
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Figure 1: The Words Regarding Digital Financial Literacy 

Source: Author Analysis 

 

Digital financial literacy is related to and accessible anywhere when using digital financial services (FinEQUIT Y 

BRIEF, 2021). Before the fintech era, access to financial services was limited to offline banks, but now, it is 

available anywhere and everywhere. With digitalization, the development of digital financial services can be 

accessible through our electronic devices (Setiawan et al., 2022). This becomes efficient, effective, and useful 

(Lestari, Santoso, and Indarto, 2021). Digital finance with digital financial knowledge has become easy to use 

(Yuliyanti and Pramesti, 2021). 

 

5. Conclusions 

 

This study determined the challenges and problems regarding digital financial literacy in Indonesia, revealing that 

digital financial literacy levels still need to be higher. The challenges identified include the reluctant nature of 

individuals, lack of information, laziness in seeking new information, limited understanding of financial concepts, 

misuse of applications, lack of concern, poor planning, and insufficient digital knowledge. Addressing these 

challenges can help improve digital financial literacy with strategic steps from the government and other 

stakeholders. Theoretical implications highlight the causes of low digital financial literacy, such as lack of 

information and poor digital financial behavior. Practical implications for the government and regulators like OJK 

involve creating strategic steps to enhance digital financial literacy, focusing on identified challenges. Financial 

technology companies can support these efforts through funds and programs based on the research findings. This 

study recommends that the government and companies develop strategic steps and programs to improve digital 

financial literacy in Indonesia, with a focus on the identified challenges. Future research should expand the sample 

size beyond the Jabodetabek area and consider quantitative methods. 

 

 

Author Contributions: All authors contributed to this research 

 

Funding: This research received no external funding 

 

Conflicts of Interest: The authors declare no conflict of interest 

 

Informed Consent Statement/Ethics approval: Not applicable 

 

 

 

 



Asian Institute of Research                      Economics and Business Quarterly Reviews                                   Vol.7, No.4, 2024  

353 

References  

 

Aier, B. et al. (2024) ‘Entrepreneurial Satisfaction, Flow and Life Satisfaction: The Mediating and Moderated 

Mediating Role of Psychological Flexibility’, Review of Integrative Business and Economics Research, 

13(3). 

Andreou, P.C. and Anyfantaki, S. (2021) ‘Financial literacy and its influence on Internet banking behavior’, 

European Management Journal, 39(5). Available at: https://doi.org/10.1016/j.emj.2020.12.001  

Atkinson, A. (no date) ‘Measuring Financial Literacy: Results of the OECD / International Network on Financial 

Education (INFE) Pilot Study Flore-Anne Messy’. Available at: https://doi.org/10.1787/5k9csfs90fr4-en  

Aulia, A., Rahayu, R. and Bahari, A. (2023a) ‘The Influence Of Digital Financial Literacy On Financial Well-

Being With Financial Behavior As A Moderation Variable: Communities In West Sumatra’, Jurnal 

Akuntansi, 13(2). Available at: https://doi.org/10.33369/jakuntansi.13.2.141-149  

Aulia, A., Rahayu, R. and Bahari, A. (2023b) ‘The Influence Of Digital Financial Literacy On Financial Well-

Being With Financial Behavior As A Moderation Variable: Communities In West Sumatra’, Jurnal 

Akuntansi, 13(2), pp. 141–149. Available at: https://doi.org/10.33369/jakuntansi.13.2.141-149  

Azeez, N.P.A. and Akhtar, S.M.J. (2021) ‘Digital Financial Literacy and Its Determinants: An Empirical Evidence 

from Rural India’, South Asian Journal of Social Studies and Economics, pp. 8–22. Available at: 

https://doi.org/10.9734/sajsse/2021/v11i230279  

Basias, N. and Pollalis, Y. (no date) ‘Quantitative and Qualitative Research in Business & Technology: Justifying 

a Suitable Research Methodology’. Available at: http://buscompress.com/journal-home.html.  

Campbell, S. et al. (2020) ‘Purposive sampling: complex or simple? Research case examples’, Journal of Research 

in Nursing, 25(8). Available at: https://doi.org/10.1177/1744987120927206.  

Charmaz, K. (2014) ‘Constructing Grounded Theory - Kathy Charmaz - Google Books’, Google Scholar 

[Preprint]. 

Cherkasova, V.A. and Slepushenko, G.A. (2021) ‘The impact of digitalization on the financial performance of 

Russian companies’, Finance: Theory and Practice, 25(2). Available at: https://doi.org/10.26794/2587-5671-

2021-25-2-128-142.  

Chetty, K. et al. (2018) ‘Bridging the digital divide: Measuring digital literacy’, Economics, 12(1). Available at: 

https://doi.org/10.5018/economics-ejournal.ja.2018-23.  

Creswell, J. w. ; and Clark, V.L.P. (2009) ‘Designing and Conducting Mixed Methods Research.’, Organizational 

Research Methods, 12(4). 

Dai, R., Kostini N and Tresna PW (2021) ‘The Influence of Financial Attitude and Financial literacy on Behavioral 

Finance: A Study on Leading Small and Medium Enterprises in Cimahi City, Indonesia’, Review of 

Integrative Business and Economics Research, 10. 

Daniela Rusu Mocănașu (2020) ‘MCDSARE : 2020 International Multidisciplinary Scientific Conference on the 

Dialogue between Sciences & Arts , Religion & Education DETERMINING THE SAMPLE SIZE IN 

QUALITATIVE’, Open Access [Preprint]. 

Dewi, C.S., Putri, A. and Situmorang, S.L. (2024) ‘Role of Digital Financial Literacy and Digital Financial 

Behavior on Financial Well-being in Indonesia’, West Science Business and Management, 2(02), pp. 293–

303. Available at: https://doi.org/10.58812/wsbm.v2i02.980.  

Dolis Herdiani, F. (2021) ‘Enrichment: Journal of Management Analysis of Abuse and Fraud in the Legal and 

Illegal Online Loan Fintech Application Using the Hybrid Method’, Enrichment: Journal of Management, 

11(2). Available at: www.enrichment.iocspublisher.org.  

FinEQUIT Y BRIEF: Enabling Women’s Financial Inclusion through Digital Financial Literacy | Enabling 

Women’s Financial Inclusion through Digital Financial Literacy A Synthesis of FinEquity Members’ Insights 

(2021). Available at: https://www.womensworldbanking.org/insights-and-impact/empowering-women-on-

a-journey-to-.  

Firmansyah, D. and Susetyo, D.P. (2022) ‘Financial Behavior in the Digital Economy Era: Financial Literacy and 

Digital Literacy’, Jurnal Ekonomi dan Bisnis Digital, 1(4). Available at: 

https://doi.org/10.55927/ministal.v1i4.2368.  

Fungáčová, Z. and Weill, L. (2015) ‘Understanding financial inclusion in China’, China Economic Review, 34, 

pp. 196–206. Available at: https://doi.org/10.1016/j.chieco.2014.12.004.  

Gehman, J. et al. (2018) ‘Finding Theory–Method Fit: A Comparison of Three Qualitative Approaches to Theory 

Building’, Journal of Management Inquiry, 27(3). Available at: https://doi.org/10.1177/1056492617706029.  

Golden, W. and Cordie, L. (2022) ‘Digital Financial Literacy’, Adult Literacy Education: The International Journal 

of Literacy, Language, and Numeracy, 4(3), pp. 20–26. Available at: 

https://doi.org/10.35847/WGolden.LCordie.4.3.20.   

Haryadi, M. and Haryadi, M.A. (2021) AWARENESS OF READING LITERACY: INDONESIAN’S 

PERSPECTIVE. Available at: https://www.researchgate.net/publication/351800851  

https://doi.org/10.1016/j.emj.2020.12.001
https://doi.org/10.1787/5k9csfs90fr4-en
https://doi.org/10.33369/jakuntansi.13.2.141-149
https://doi.org/10.33369/jakuntansi.13.2.141-149
https://doi.org/10.9734/sajsse/2021/v11i230279
http://buscompress.com/journal-home.html
https://doi.org/10.1177/1744987120927206
https://doi.org/10.26794/2587-5671-2021-25-2-128-142
https://doi.org/10.26794/2587-5671-2021-25-2-128-142
https://doi.org/10.5018/economics-ejournal.ja.2018-23
https://doi.org/10.58812/wsbm.v2i02.980
http://www.enrichment.iocspublisher.org/
https://www.womensworldbanking.org/insights-and-impact/empowering-women-on-a-journey-to-
https://www.womensworldbanking.org/insights-and-impact/empowering-women-on-a-journey-to-
https://doi.org/10.55927/ministal.v1i4.2368
https://doi.org/10.1016/j.chieco.2014.12.004
https://doi.org/10.1177/1056492617706029
https://doi.org/10.35847/WGolden.LCordie.4.3.20
https://www.researchgate.net/publication/351800851


Asian Institute of Research                      Economics and Business Quarterly Reviews                                   Vol.7, No.4, 2024  

354 

Husna, S. (2021) ‘Denial attitude and behavior as a response to the COVID-19 pandemic: A qualitative study’, 

HUMANITAS: Indonesian Psychological Journal, 18(2), p. 153. Available at: 

https://doi.org/10.26555/humanitas.v18i2.19173.  

HUSTON, S.J. (2010) ‘Measuring Financial Literacy’, The Journal of Consumer Affairs, 44(2), pp. 296–316. 

Available at: http://www.jstor.org/stable/23859793.  

Kaminskyi, A. et al. (2023) ‘Dynamic framework for strategic forecasting of the bank consumer loan market: 

Evidence from Ukraine’, Banks and Bank Systems, 18(3). Available at: 

https://doi.org/10.21511/bbs.18(3).2023.08.  

Kotni, V.V.D.P. and Botta, A. (2020) ‘A Study on Digital Financial Transactions Performed By Citizens of 

Visakhapatnam City’, Our Heritage, 68(1). 

Lestari, R.I., Santoso, D. and Indarto, I. (2021) ‘Meningkatkan literasi keuangan digital pada pelaku UMKM 

melalui sosialisasi gerakan nasional non-tunai’, Jurnal Inovasi Hasil Pengabdian Masyarakat (JIPEMAS), 

4(3). Available at: https://doi.org/10.33474/jipemas.v4i3.10947.  

Lin, L.H. et al. (2023) ‘Electronic Payment Behaviors of Consumers under Digital Transformation in Finance—

A Case Study of Third-Party Payments’, Journal of Risk and Financial Management, 16(8). Available at: 

https://doi.org/10.3390/jrfm16080346.  

Lyons, A.C. and Kass‐Hanna, J. (2021) ‘A methodological overview to defining and measuring “digital” financial 

literacy’, FINANCIAL PLANNING REVIEW, 4(2). Available at: https://doi.org/10.1002/cfp2.1113.  

Madsen, T. (2018) ‘The Conception of Laziness and the Characterisation of Others as Lazy’, Human Arenas, 1(3), 

pp. 288–304. Available at: https://doi.org/10.1007/s42087-018-0018-6.  

Mandell, L. (no date) ‘Financial Literacy of High School Students’, in Handbook of Consumer Finance Research. 

New York, NY: Springer New York, pp. 163–183. Available at: https://doi.org/10.1007/978-0-387-75734-

6_10.  

Megadewandanu, S., Suyoto and Pranowo (2016) ‘Exploring mobile wallet adoption in Indonesia using UTAUT2: 

An approach from consumer perspective’, in 2016 2nd International Conference on Science and Technology-
Computer (ICST). IEEE, pp. 11–16. Available at: https://doi.org/10.1109/ICSTC.2016.7877340.  

Mendoza, D.M. et al. (no date) ‘Big Five Personality Traits and Financial Literacy: Effect on Risk Tolerance of 

Filipino Investors from Higher Education Institutions in Metro Manila’, Review of Integrative Business and 

Economics Research, 12(2). 

Mentari Putri Sylviana Maya Damayanti Raden Aswin Rahadi, A. et al. (no date) ‘DIGITAL FINANCIAL 

LITERACY IN INDONESIA: A LITERATURE REVIEW’, 23, p. 2022. Available at: 

https://doi.org/10.37178/ca-c.23.1.318.  

Miyamoto, M. (2024) ‘Information Diffusion on COVID19 and Its Impact on Consumer Behavior’, Review of 

Integrative Business and Economics Research, 13(3). 

Morgan, P.J., Huang, B. and Trinh, L.Q. (2019) ‘The Need to Promote Digital Financial Literacy for the Digital 

Age’, Realizing Education for All in the Digital Age [Preprint], (August 2020). 

Morgan, P.J. and Trinh, L.Q. (2019) ADBI Working Paper Series FINTECH AND FINANCIAL LITERACY IN 

THE LAO PDR Asian Development Bank Institute. Available at: https://www.adb.org/publications/fintech-

and-financial-literacy-lao-pdr.  

Morse, J. (1994) ‘Designing Funded Qualitative Research’, in Handbook of Qualitative Research. 

Muhammad, R. and Ghifari, A. (no date) ‘The Causes of Lack of Interest of Indonesian Students in Literacy’. 

Available at: https://www.researchgate.net/publication/355873919.  

Munthasar, M., Hasnita, N. and Yulindawati, Y. (2021) ‘PENGARUH PENGETAHUAN DAN PENDIDIKAN 

TERHADAP LITERASI KEUANGAN DIGITAL MASYARAKAT KOTA BANDA ACEH’, Jihbiz: 

Global Journal of Islamic Banking and Finance, 3(2). Available at: 

https://doi.org/10.22373/jihbiz.v3i2.10458.  

Muryanto, Y.T., Kharisma, D.B. and Ciptorukmi Nugraheni, A.S. (2022) ‘Prospects and challenges of Islamic 

fintech in Indonesia: a legal viewpoint’, International Journal of Law and Management, 64(2). Available at: 

https://doi.org/10.1108/IJLMA-07-2021-0162.  

Normawati, R., Rahayu, S. and Worokinasih, S. (2021) ‘Financial Knowledge, Digital Financial Knowledge, 

Financial Attitude, Financial Behaviour and Financial Satisfaction on Millennials’, in. European Alliance for 

Innovation n.o. Available at: https://doi.org/10.4108/eai.6-3-2021.2305967.  

Panos, G.A. and Wilson, J.O.S. (2020) ‘Financial literacy and responsible finance in the FinTech era: capabilities 

and challenges’, European Journal of Finance. Routledge, pp. 297–301. Available at: 

https://doi.org/10.1080/1351847X.2020.1717569.  

Pinto, F. et al. (2021) The following AFI member institutions provided qualitative insights through in-depth 

interviews. 

Prasad, H., Meghwal, D. and Dayama, V. (2018) ‘Digital Financial Literacy: A Study of Households of Udaipur’, 

Journal of Business and Management, 5. Available at: https://doi.org/10.3126/jbm.v5i0.27385.  

https://doi.org/10.26555/humanitas.v18i2.19173
http://www.jstor.org/stable/23859793
https://doi.org/10.21511/bbs.18(3).2023.08
https://doi.org/10.33474/jipemas.v4i3.10947
https://doi.org/10.3390/jrfm16080346
https://doi.org/10.1002/cfp2.1113
https://doi.org/10.1007/s42087-018-0018-6
https://doi.org/10.1007/978-0-387-75734-6_10
https://doi.org/10.1007/978-0-387-75734-6_10
https://doi.org/10.1109/ICSTC.2016.7877340
https://doi.org/10.37178/ca-c.23.1.318
https://www.adb.org/publications/fintech-and-financial-literacy-lao-pdr
https://www.adb.org/publications/fintech-and-financial-literacy-lao-pdr
https://www.researchgate.net/publication/355873919
https://doi.org/10.22373/jihbiz.v3i2.10458
https://doi.org/10.1108/IJLMA-07-2021-0162
https://doi.org/10.4108/eai.6-3-2021.2305967
https://doi.org/10.1080/1351847X.2020.1717569
https://doi.org/10.3126/jbm.v5i0.27385


Asian Institute of Research                      Economics and Business Quarterly Reviews                                   Vol.7, No.4, 2024  

355 

Pratama, A., Rifai, A.I. and Thole, J. (2022) ‘The Analysis of Pedestrian Service in Railway Station Area: A Case 

Tanah Abang Station, Jakarta A Case Tanah Abang Station, Jakarta’, Citizen : Jurnal Ilmiah Multidisiplin 

Indonesia, 2(5). Available at: https://doi.org/10.53866/jimi.v2i5.194.  

Lo Prete, A. (2021) ‘Financial literacy, education, and voter turnout’, SSRN Electronic Journal [Preprint]. 

Available at: https://doi.org/10.2139/ssrn.3802378.  

Lo Prete, A. (2022) ‘Digital and financial literacy as determinants of digital payments and personal finance’, 

Economics Letters, 213. Available at: https://doi.org/10.1016/j.econlet.2022.110378.  

Purba, J.T., Samuel, S. and Budiono, S. (2021) ‘Collaboration of digital payment usage decision in COVID-19 

pandemic situation: Evidence from Indonesia’, International Journal of Data and Network Science, 5(4). 

Available at: https://doi.org/10.5267/j.ijdns.2021.8.012.  

Rahayu, R. et al. (2022) ‘The Current Digital Financial Literacy and Financial Behavior in Indonesian Millennial 

Generation’, Journal of Accounting and Investment, 23(1). Available at: 

https://doi.org/10.18196/jai.v23i1.13205.  

Răzvan, I. (2021) ‘Financial Literacy in the Digital Age’, Revista Estrategia Organizacional, 10(2). Available at: 

https://doi.org/10.22490/25392786.4958.  

Rizkan, M. et al. (2022) ‘The Role of Technology Information on Financial Literacy in Indonesia’, Jurnal Ekonomi 

& Studi Pembangunan, 23(1). Available at: https://doi.org/10.18196/jesp.v23i1.14148.  

Sandelowski, M. (1995) ‘Sample size in qualitative research.’, Research in nursing & health, 18(2). Available at: 

https://doi.org/10.1002/nur.4770180211.  

Sarigül, H. et al. (2014) Muhasebe ve Finansman Dergisi A Survey of Financial Literacy Among University 

Students. 

Setiawan, M. et al. (2022) ‘Digital financial literacy, current behavior of saving and spending and its future 

foresight’, Economics of Innovation and New Technology, 31(4), pp. 320–338. Available at: 

https://doi.org/10.1080/10438599.2020.1799142.  

Shen, Y., Hu, W. and Hueng, C.J. (2018) ‘The effects of financial literacy, digital financial product usage and 
internet usage on financial inclusion in China’, in MATEC Web of Conferences. EDP Sciences. Available 

at: https://doi.org/10.1051/matecconf/201822805012.   

Shimoda, Y. (2013) ‘Talk, trust and information flow: Work relationships between Japanese expatriate and host 

national employees in Indonesia’, International Journal of Human Resource Management, 24(20), pp. 3853–

3871. Available at: https://doi.org/10.1080/09585192.2013.781523  

Sugandini, D. et al. (2024) ‘Customer Satisfaction and Motivation Strategies toward Blended Learning’, Review 

of Integrative Business and Economics Research, 13(3). 

Susan, M., Winarto, J. and Gunawan, I. (no date) ‘Financial Literacy: How It Determines the Performance of 

Micro, Small, and Medium Enterprises’. 

Thathsarani, U.S. and Jianguo, W. (2022) ‘Do Digital Finance and the Technology Acceptance Model Strengthen 

Financial Inclusion and SME Performance?’, Information (Switzerland), 13(8). Available at: 

https://doi.org/10.3390/info13080390.  

Tony, N. and Desai, K. (2020) ‘Impact Of Digital Financial Literacy On Digital Financial Inclusion’, 

INTERNATIONAL JOURNAL OF SCIENTIFIC & TECHNOLOGY RESEARCH, 9, p. 1. Available at: 

www.ijstr.org.  

Urcia, I.A. (2021) ‘Comparisons of Adaptations in Grounded Theory and Phenomenology: Selecting the Specific 

Qualitative Research Methodology’, International Journal of Qualitative Methods, 20. Available at: 

https://doi.org/10.1177/16094069211045474.  

Volpe, R.P., Chen, H. and Pavlicko, J.J. (1996) ‘Personal investment literacy among college students: A survey’, 

Financial Practice and Education [Preprint], (Fall/Winter). 

Yadav, M. and Banerji, P. (2023) ‘A bibliometric analysis of digital financial literacy’, American Journal of 

Business, 38(3). Available at: https://doi.org/10.1108/ajb-11-2022-0186.  

Yuliyanti, P. and Pramesti, D.A. (2021) ‘TERCAPAINYA INKLUSI KEUANGAN MAMPUKAH DENGAN 

LITERASI KEUANGAN DAN FINANCIAL TECHNOLOGY?’, Kajian Bisnis Sekolah Tinggi Ilmu 

Ekonomi Widya Wiwaha, 29(2), pp. 57–70. Available at: https://doi.org/10.32477/jkb.v29i2.292  

 

 

https://doi.org/10.53866/jimi.v2i5.194
https://doi.org/10.2139/ssrn.3802378
https://doi.org/10.1016/j.econlet.2022.110378
https://doi.org/10.5267/j.ijdns.2021.8.012
https://doi.org/10.18196/jai.v23i1.13205
https://doi.org/10.22490/25392786.4958
https://doi.org/10.18196/jesp.v23i1.14148
https://doi.org/10.1002/nur.4770180211
https://doi.org/10.1080/10438599.2020.1799142
https://doi.org/10.1051/matecconf/201822805012
https://doi.org/10.1080/09585192.2013.781523
https://doi.org/10.3390/info13080390
http://www.ijstr.org/
https://doi.org/10.1177/16094069211045474
https://doi.org/10.1108/ajb-11-2022-0186
https://doi.org/10.32477/jkb.v29i2.292

